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2016	
  AHR	
  Expo	
  Draws	
  Record-­‐Breaking	
  Crowds	
  in	
  Orlando:	
  
Winter	
  Storm	
  Jonas	
  Proves	
  No	
  Match	
  for	
  World’s	
  Largest	
  HVACR	
  Marketplace	
  
	
  
WESTPORT,	
  Conn.,	
  February	
  5,	
  2016	
  –	
  The	
  2016	
  International	
  Air-­‐Conditioning,	
  
Heating,	
  Refrigerating	
  Exposition	
  (AHR	
  Expo),	
  held	
  January	
  25	
  to	
  27	
  at	
  the	
  Orange	
  
County	
  Convention	
  Center	
  in	
  Orlando,	
  Fla.,	
  welcomed	
  60,926	
  registered	
  attendees	
  to	
  
the	
  world’s	
  largest	
  HVACR	
  marketplace.	
  
	
  
Despite	
  havoc	
  from	
  Winter	
  Storm	
  Jonas,	
  including	
  flight	
  cancellations	
  across	
  the	
  
country	
  and	
  travel	
  bans	
  in	
  the	
  Northeast	
  and	
  Mid-­‐Atlantic	
  regions,	
  the	
  2016	
  AHR	
  
Expo	
  was	
  successful	
  in	
  welcoming	
  tens	
  of	
  thousands	
  of	
  contractors	
  and	
  engineers,	
  
OEMs,	
  distributors	
  and	
  plant	
  managers	
  from	
  all	
  facets	
  of	
  the	
  global	
  HVACR	
  industry.	
  
	
  
In	
  total,	
  469,540	
  square	
  feet	
  of	
  exhibit	
  space	
  was	
  occupied	
  by	
  2,063	
  exhibitors,	
  334	
  
of	
  which	
  participated	
  in	
  AHR	
  Expo	
  for	
  the	
  first	
  time	
  in	
  2016.	
  	
  This	
  year’s	
  18,254	
  
exhibitor	
  personnel	
  addressed	
  42,672	
  visitors,	
  based	
  on	
  a	
  preliminary	
  attendance	
  
count	
  by	
  the	
  show’s	
  management	
  company,	
  International	
  Exposition	
  Company.	
  
	
  
Exemplifying	
  the	
  AHR	
  Expo’s	
  global	
  appeal	
  and	
  relevance,	
  a	
  notable	
  561	
  
international	
  exhibitors,	
  and	
  3,570	
  in	
  personnel,	
  participated	
  in	
  this	
  year’s	
  show	
  in	
  
Orlando.	
  	
  On	
  preliminary	
  count,	
  9,410	
  international	
  visitors	
  were	
  also	
  present	
  at	
  the	
  
2016	
  AHR	
  Expo.	
  	
  
	
  
Canadian	
  engagement	
  in	
  AHR	
  Expo	
  remained	
  strong	
  for	
  2016,	
  with	
  1,312	
  exhibitor	
  
personnel	
  and	
  2,218	
  visitors	
  present	
  in	
  Orlando	
  this	
  year.	
  
	
  
“A	
  lot	
  goes	
  into	
  making	
  this	
  show	
  such	
  a	
  valued	
  platform	
  for	
  today’s	
  professionals	
  to	
  
come	
  together,	
  but	
  I’m	
  proud	
  to	
  be	
  part	
  of	
  making	
  it	
  all	
  happen,”	
  said	
  Clay	
  Stevens,	
  
president	
  of	
  International	
  Exposition	
  Company.	
  “Based	
  on	
  early	
  feedback,	
  we’re	
  
already	
  working	
  on	
  several	
  aspects	
  of	
  next	
  year’s	
  show	
  to	
  accommodate	
  more	
  
attendees	
  and	
  to	
  make	
  the	
  experience	
  even	
  more	
  worthwhile.”	
  



	
  
The	
  2016	
  AHR	
  Expo	
  show	
  floor	
  encompassed	
  a	
  compelling	
  20	
  football	
  fields’	
  worth	
  
of	
  exhibits	
  throughout	
  Florida’s	
  largest	
  convention	
  center.	
  Many	
  exhibiting	
  
companies,	
  including	
  Beloit,	
  Wisc.-­‐based	
  Regal	
  Beloit	
  America,	
  Inc.,	
  which	
  develops	
  
systems	
  for	
  converting	
  power	
  into	
  motion	
  in	
  climate	
  solutions	
  and	
  other	
  market	
  
applications,	
  returned	
  as	
  well-­‐seasoned	
  AHR	
  Expo	
  participants.	
  	
  
	
  
“Regal	
  has	
  been	
  exhibiting	
  at	
  AHR	
  Expo	
  for	
  well	
  over	
  30	
  years,	
  and	
  I’ve	
  been	
  coming	
  
for	
  16	
  of	
  those	
  years	
  in	
  various	
  roles,”	
  said	
  Heather	
  Scaggs-­‐Richardson,	
  marketing	
  
communications	
  manager	
  at	
  Regal	
  Beloit	
  America,	
  Inc.	
  “AHR	
  Expo	
  is	
  the	
  premier	
  
event	
  for	
  HVACR	
  professionals,	
  and	
  one	
  of	
  the	
  few	
  places	
  to	
  see	
  what’s	
  happening,	
  
live	
  and	
  in	
  person,	
  in	
  our	
  ever-­‐changing	
  industry.	
  It	
  would	
  take	
  a	
  lot	
  to	
  get	
  me	
  to	
  
pass	
  up	
  the	
  opportunity	
  to	
  come	
  each	
  year.”	
  
	
  
In	
  addition	
  to	
  thousands	
  of	
  returning	
  companies,	
  more	
  than	
  300	
  exhibitors	
  set	
  up	
  
shop	
  for	
  the	
  first	
  time	
  at	
  AHR	
  Expo	
  in	
  2016.	
  Adam	
  Bowen,	
  first-­‐time	
  exhibitor	
  and	
  
partner	
  at	
  ClimaSkinz,	
  commented	
  on	
  the	
  overwhelming	
  scale	
  of	
  the	
  show	
  and	
  
ongoing	
  traffic	
  at	
  his	
  company’s	
  booth.	
  
	
  
“Coming	
  into	
  AHR	
  Expo,	
  we	
  knew	
  it	
  was	
  a	
  huge	
  event	
  that	
  would	
  bring	
  thousands	
  of	
  
people	
  past	
  our	
  booth,	
  but	
  we	
  weren’t	
  entirely	
  sure	
  what	
  to	
  expect	
  for	
  our	
  
company,”	
  said	
  Bowen.	
  “We’re	
  a	
  relatively	
  small	
  company,	
  but	
  we	
  work	
  hard	
  and	
  
care	
  about	
  our	
  customers	
  and	
  I	
  think	
  that	
  showed.	
  We	
  were	
  very	
  pleased	
  with	
  the	
  
amount	
  of	
  positive	
  feedback	
  we	
  received,	
  and	
  we’re	
  going	
  home	
  with	
  a	
  handful	
  of	
  
promising	
  new	
  leads.	
  Before	
  we	
  left	
  I	
  made	
  sure	
  to	
  reserve	
  our	
  spot	
  for	
  2017	
  in	
  
Vegas.”	
  
	
  
When	
  asked	
  about	
  the	
  value	
  in	
  attending	
  AHR	
  Expo,	
  many	
  exhibitors	
  shared	
  
common	
  sentiments.	
  Both	
  Lindsey	
  Ford,	
  manager	
  of	
  multi-­‐channel	
  communications	
  
at	
  Rheem,	
  and	
  Dan	
  Berry,	
  executive	
  vice	
  president	
  of	
  TPI	
  Corporation,	
  remarked	
  on	
  
how	
  an	
  influx	
  of	
  international	
  attendees	
  has	
  positively	
  affected	
  both	
  networking	
  and	
  
sales	
  efforts.	
  
	
  
“Rheem	
  has	
  been	
  exhibiting	
  at	
  AHR	
  Expo	
  for	
  years	
  –	
  it’s	
  a	
  great	
  networking	
  
opportunity	
  that	
  sets	
  the	
  tone	
  for	
  the	
  year,”	
  said	
  Ford.	
  “The	
  show	
  has	
  become	
  much	
  
more	
  international	
  lately,	
  allowing	
  us	
  to	
  establish	
  relationships	
  and	
  connections	
  
around	
  the	
  world.	
  Admittedly,	
  it’s	
  sometimes	
  easier	
  to	
  use	
  technology,	
  but	
  you	
  can’t	
  
put	
  a	
  price	
  on	
  the	
  face-­‐to-­‐face	
  interaction	
  you	
  get	
  by	
  attending.”	
  	
  
	
  
“There	
  is	
  always	
  value	
  in	
  attending	
  this	
  show,	
  and	
  in	
  fact	
  I	
  don’t	
  see	
  another	
  show	
  
with	
  as	
  much	
  value	
  and	
  expertise	
  as	
  AHR	
  Expo,”	
  noted	
  Berry.	
  	
  “Holding	
  the	
  show	
  in	
  
Orlando	
  this	
  year	
  is	
  one	
  of	
  the	
  best	
  decisions	
  show	
  management	
  has	
  made.	
  South	
  
and	
  Central	
  America	
  are	
  enormous	
  markets,	
  but	
  attendees	
  don’t	
  typically	
  come	
  to	
  
shows	
  in	
  the	
  Northern	
  U.S.	
  	
  Orlando	
  is	
  the	
  perfect	
  place	
  to	
  draw	
  in	
  that	
  big	
  market	
  of	
  
international	
  customers.”	
  
	
  



Several	
  others,	
  including	
  Anthony	
  Quinn,	
  key	
  account	
  manager	
  at	
  Danfoss,	
  and	
  
Lindsey	
  Simpson,	
  business	
  development	
  associate	
  at	
  Rinnai	
  America	
  Corporation,	
  
noted	
  the	
  importance	
  of	
  keeping	
  up	
  with	
  industry	
  standards	
  and	
  trends.	
  	
  
	
  
“Efficiency	
  is	
  a	
  major	
  buzzword	
  on	
  everyone’s	
  minds	
  these	
  days,”	
  said	
  Quinn.	
  “A	
  lot	
  
of	
  people	
  are	
  having	
  to	
  redesign	
  systems	
  to	
  meet	
  newly	
  imposed	
  standards.	
  Coming	
  
to	
  AHR	
  Expo	
  allows	
  us	
  to	
  scope	
  out	
  what	
  other	
  companies	
  are	
  offering	
  and	
  receive	
  
in-­‐person	
  reactions	
  to	
  the	
  solutions	
  we	
  propose.	
  Our	
  new	
  product	
  line	
  meets	
  all	
  of	
  
ASHRAE’s	
  new	
  standards,	
  but	
  we	
  want	
  to	
  know	
  what	
  we	
  can	
  be	
  doing	
  even	
  better.”	
  
	
  
“We	
  work	
  in	
  an	
  industry	
  that	
  is	
  rapidly	
  changing,	
  particularly	
  in	
  recent	
  years,”	
  said	
  
Simpson.	
  “It’s	
  tough	
  to	
  stay	
  on	
  top	
  of	
  the	
  Department	
  of	
  Energy	
  standards.	
  Yes,	
  a	
  lot	
  
of	
  us	
  are	
  in	
  competition	
  with	
  one	
  another,	
  but	
  on	
  the	
  other	
  hand,	
  we	
  have	
  to	
  work	
  
together	
  to	
  meet	
  these	
  standards	
  to	
  better	
  the	
  world	
  we	
  live	
  in.	
  By	
  exhibiting	
  at	
  AHR	
  
Expo,	
  we	
  get	
  names,	
  faces	
  and	
  a	
  better	
  understanding	
  of	
  who’s	
  on	
  our	
  team.”	
  
	
  
While	
  there	
  was	
  no	
  shortage	
  of	
  things	
  to	
  see	
  and	
  discover	
  on	
  the	
  show	
  floor,	
  the	
  
thousands	
  of	
  AHR	
  Expo	
  attendees	
  and	
  exhibitors	
  also	
  had	
  the	
  opportunity	
  to	
  engage	
  
in	
  a	
  full	
  schedule	
  of	
  educational	
  programs.	
  A	
  mix	
  of	
  exhibitors’	
  new	
  product	
  and	
  
technology	
  presentations,	
  ASHRAE	
  Learning	
  Institute	
  courses,	
  certification	
  exams,	
  
PM	
  Live	
  seminars	
  and	
  many	
  free	
  programs	
  offered	
  by	
  endorsing	
  associations	
  and	
  
other	
  groups	
  filled	
  the	
  Orange	
  County	
  Convention	
  Center’s	
  many	
  conference	
  rooms.	
  	
  
Attendees	
  and	
  exhibitors	
  were	
  able	
  to	
  expand	
  their	
  knowledge	
  on	
  a	
  wide	
  range	
  of	
  
topics	
  –	
  from	
  how	
  to	
  commission	
  an	
  economizer,	
  to	
  cyber	
  security	
  measures	
  for	
  
intelligent	
  buildings,	
  to	
  the	
  latest	
  advancements	
  in	
  China’s	
  indoor	
  air	
  quality	
  market.	
  	
  
	
  
“If	
  you	
  have	
  any	
  sort	
  of	
  need	
  in	
  the	
  HVACR	
  industry,	
  AHR	
  Expo	
  is	
  the	
  place	
  to	
  be,	
  but	
  
the	
  educational	
  aspect	
  of	
  this	
  show	
  is	
  truly	
  invaluable,”	
  remarked	
  Juliet	
  Pagliaro	
  
Herman,	
  Johnson	
  Controls’	
  director	
  of	
  service	
  marketing	
  for	
  systems	
  and	
  services,	
  
North	
  America.	
  “I	
  don’t	
  see	
  why	
  someone	
  would	
  come	
  to	
  this	
  show	
  and	
  not	
  partake	
  
in	
  the	
  array	
  of	
  seminars	
  offered.	
  They’re	
  something	
  I	
  look	
  forward	
  to	
  each	
  year	
  as	
  I	
  
schedule	
  my	
  time	
  onsite.”	
  
	
  
Brent	
  Adams,	
  product	
  marketing	
  manager	
  at	
  Harsco	
  Industrial	
  Patterson-­‐Kelley,	
  
echoed	
  Herman’s	
  feelings.	
  “The	
  AHR	
  Expo	
  is	
  the	
  crown	
  jewel	
  of	
  our	
  industry	
  
because	
  every	
  additional	
  facet	
  of	
  the	
  show	
  adds	
  that	
  much	
  more	
  value.	
  The	
  breadth	
  
of	
  knowledge	
  you	
  gain	
  from	
  walking	
  the	
  show	
  floor	
  and	
  participating	
  in	
  educational	
  
sessions	
  and	
  technology	
  showcases	
  is	
  incomparable.	
  Sometimes	
  I	
  can	
  return	
  to	
  my	
  
booth	
  and	
  immediately	
  start	
  applying	
  the	
  business	
  practices	
  or	
  information	
  I’d	
  just	
  
learned	
  in	
  a	
  session.	
  I	
  love	
  that	
  I	
  can	
  leave	
  the	
  AHR	
  Expo	
  every	
  year	
  feeling	
  more	
  
informed	
  than	
  I	
  was	
  when	
  I	
  arrived.	
  It	
  plays	
  a	
  huge	
  role	
  in	
  my	
  decision	
  to	
  return	
  
year	
  after	
  year.”	
  	
  
	
  
Additionally,	
  Tuesday	
  afternoon’s	
  presentation	
  of	
  the	
  2016	
  AHR	
  Expo	
  Innovation	
  
Awards,	
  and	
  announcement	
  of	
  Aeroseal’s	
  duct	
  sealing	
  technology	
  as	
  the	
  2016	
  
Product	
  of	
  the	
  Year	
  winner,	
  drew	
  a	
  standing	
  room	
  only	
  crowd.	
  	
  Companies	
  in	
  ten	
  



product	
  categories	
  –	
  building	
  automation,	
  cooling,	
  green	
  building,	
  heating,	
  indoor	
  
air	
  quality,	
  plumbing,	
  refrigeration,	
  software,	
  tools	
  &	
  instruments,	
  and	
  ventilation	
  –	
  
also	
  received	
  awards.	
  	
  	
  
	
  
“This	
  year	
  was	
  particularly	
  exciting	
  for	
  Plasma	
  Air	
  because	
  we	
  were	
  presented	
  
with	
  an	
  AHR	
  Expo	
  Innovation	
  Award	
  for	
  our	
  PlasmaSoft	
  2.0	
  IAQ	
  Procedure	
  
Software,”	
  said	
  Larry	
  Sunshine,	
  vice	
  president	
  of	
  sales	
  and	
  marketing	
  for	
  Plasma	
  Air,	
  
which	
  received	
  a	
  2016	
  AHR	
  Expo	
  Innovation	
  Award	
  in	
  the	
  Software	
  category.	
  “As	
  
the	
  air	
  purification	
  industry	
  continues	
  to	
  evolve,	
  it	
  has	
  been	
  both	
  fun	
  and	
  
challenging	
  to	
  develop	
  new	
  products	
  that	
  assist	
  the	
  industry	
  in	
  its	
  growth.	
  Being	
  
recognized	
  specifically	
  by	
  ASHRAE	
  and	
  the	
  HVACR	
  industry	
  as	
  a	
  whole	
  validates	
  our	
  
work	
  and	
  shows	
  our	
  customer	
  base	
  and	
  rep	
  network	
  that	
  we’re	
  leaders	
  in	
  product	
  
innovation.”	
  
	
  
At	
  the	
  close	
  of	
  three	
  action-­‐packed	
  days	
  in	
  Orlando,	
  many	
  2016	
  AHR	
  Expo	
  attendees	
  
were	
  eager	
  to	
  share	
  their	
  experiences.	
  
	
  
“I	
  put	
  a	
  lot	
  of	
  time	
  into	
  researching	
  companies	
  before	
  traveling	
  to	
  AHR	
  Expo,	
  to	
  give	
  
myself	
  an	
  idea	
  of	
  who	
  I	
  want	
  to	
  focus	
  on	
  talking	
  to,”	
  said	
  Toby	
  Giberston,	
  partner	
  at	
  
a	
  mechanical	
  contracting	
  company	
  based	
  in	
  Montreal,	
  Quebec.	
  “However,	
  one	
  of	
  the	
  
most	
  wonderful	
  things	
  about	
  attending	
  is	
  the	
  unexpected	
  finds	
  and	
  connections.	
  
AHR	
  Expo	
  and	
  the	
  great	
  variety	
  of	
  people	
  I’ve	
  met	
  over	
  the	
  years	
  have	
  led	
  to	
  
applications	
  and	
  products	
  that	
  would	
  have	
  never	
  come	
  to	
  fruition	
  otherwise.	
  
Sometimes	
  all	
  it	
  takes	
  is	
  a	
  simple	
  introduction	
  to	
  the	
  right	
  person	
  to	
  create	
  
something	
  new,	
  and	
  there’s	
  no	
  place	
  that	
  better	
  facilitates	
  that	
  than	
  the	
  AHR	
  Expo	
  
floor.”	
  
	
  
According	
  to	
  Michael	
  Ohlander,	
  president	
  at	
  MT	
  Mechanical	
  in	
  Wallkill,	
  N.Y.	
  and	
  
winner	
  of	
  last	
  year’s	
  “Fastest	
  Hands	
  in	
  HVAC/R”	
  competition	
  
(https://www.youtube.com/watch?v=Ucu_kFxZxKU)	
  held	
  on	
  the	
  show	
  floor	
  by	
  
2016	
  AHR	
  Expo	
  exhibitor	
  hilmor®,	
  “It’s	
  eye-­‐opening	
  to	
  see	
  what	
  products	
  are	
  out	
  
there.”	
  
	
  
“While	
  you’re	
  at	
  AHR	
  Expo,	
  you	
  start	
  to	
  remember	
  different	
  issues	
  you’ve	
  had	
  over	
  
the	
  past	
  year	
  that	
  seemed	
  insignificant	
  or	
  forgettable	
  at	
  the	
  time,	
  but	
  suddenly	
  
you’re	
  presented	
  with	
  all	
  of	
  these	
  innovative	
  and	
  new	
  solutions,”	
  Ohlander	
  
continued.	
  “The	
  variety	
  of	
  products	
  and	
  technologies	
  is	
  astounding.”	
  
	
  
“When	
  I	
  first	
  thought	
  about	
  coming	
  here,	
  I	
  thought	
  it	
  was	
  just	
  a	
  bunch	
  of	
  vendors	
  
showing	
  things	
  that	
  I	
  may	
  or	
  may	
  not	
  use,”	
  said	
  David	
  Perrotta,	
  president/owner	
  of	
  
P	
  P	
  C	
  Contractors	
  in	
  Ft.	
  Lauderdale,	
  Fla.	
  “What	
  I’ve	
  learned	
  is	
  that	
  many	
  of	
  the	
  
exhibitors	
  are	
  not	
  only	
  willing	
  to	
  talk	
  to	
  you,	
  but	
  are	
  willing	
  to	
  train	
  you	
  and	
  give	
  
you	
  very	
  informative	
  demonstrations	
  on	
  their	
  products.	
  You	
  can’t	
  get	
  that	
  over	
  the	
  
phone	
  or	
  via	
  email.	
  The	
  in-­‐person	
  meetings	
  are	
  invaluable.”	
  
	
  



Exhibitors	
  like	
  John	
  Black,	
  director	
  of	
  marketing	
  at	
  Emerson	
  Climate	
  Technologies,	
  
underscored	
  the	
  compelling	
  success	
  of	
  their	
  participation	
  in	
  the	
  2016	
  AHR	
  Expo.	
  
	
  
“AHR	
  Expo	
  is	
  a	
  very	
  important	
  show	
  in	
  this	
  quickly	
  changing	
  industry,”	
  said	
  Black.	
  
“We’re	
  seeing	
  a	
  dramatic	
  change	
  in	
  the	
  way	
  contractors	
  complete	
  their	
  work	
  as	
  
more	
  people	
  demand	
  wifi-­‐connected	
  devices	
  and	
  universal	
  tools.	
  That	
  being	
  said,	
  
we	
  could	
  be	
  facing	
  entirely	
  new	
  demands	
  by	
  this	
  time	
  next	
  year,	
  which	
  is	
  why	
  I	
  
encourage	
  everyone	
  I	
  meet	
  to	
  attend	
  the	
  2017	
  show	
  in	
  Las	
  Vegas.	
  I	
  anticipate	
  even	
  
more	
  technology	
  developments	
  and	
  a	
  broader	
  range	
  of	
  attendees	
  there	
  and	
  I	
  can’t	
  
wait	
  to	
  be	
  part	
  of	
  it.”	
  
	
  
Next	
  year’s	
  AHR	
  Expo,	
  co-­‐sponsored	
  by	
  ASHRAE	
  and	
  AHRI,	
  will	
  be	
  held	
  in	
  Las	
  Vegas	
  
from	
  January	
  30	
  to	
  February	
  1,	
  2017.	
  	
  For	
  additional	
  information,	
  visit	
  
ahrexpo.com.	
  
	
  
About	
  AHR	
  Expo	
  
	
  
The	
  International	
  Air-­‐Conditioning,	
  Heating,	
  Refrigerating	
  Exposition	
  (AHR	
  Expo),	
  
which	
  began	
  more	
  than	
  85	
  years	
  ago	
  as	
  a	
  heating	
  and	
  ventilation	
  show,	
  has	
  now	
  
grown	
  into	
  one	
  of	
  the	
  world’s	
  largest	
  HVACR	
  events.	
  The	
  Exposition	
  is	
  held	
  annually	
  
in	
  key	
  markets	
  and	
  major	
  cities	
  across	
  the	
  U.S.,	
  hosting	
  close	
  to	
  2,000	
  exhibitors	
  and	
  
bringing	
  in	
  crowds	
  of	
  60,000	
  industry	
  professionals.	
  The	
  Show	
  provides	
  a	
  unique	
  
forum	
  for	
  the	
  HVACR	
  community	
  to	
  come	
  together	
  and	
  share	
  new	
  products,	
  
technologies,	
  and	
  ideas.	
  The	
  event	
  is	
  co-­‐sponsored	
  by	
  ASHRAE	
  and	
  AHRI,	
  and	
  is	
  held	
  
concurrently	
  with	
  ASHRAE’s	
  Winter	
  Conference.	
  
	
  
About	
  International	
  Exposition	
  Company,	
  Inc.	
  (IEC)	
  
 
International	
  Exposition	
  Company	
  (IEC)	
  is	
  a	
  Westport,	
  Conn.-­‐based	
  trade	
  show	
  
management	
  company.	
  For	
  more	
  than	
  100	
  years,	
  the	
  company	
  has	
  built	
  its	
  
reputation	
  on	
  a	
  track	
  record	
  of	
  honesty,	
  respect	
  and	
  fairness	
  for	
  exhibiting	
  
companies	
  and	
  show	
  attendees.	
  IEC	
  owns	
  and	
  manages	
  three	
  major	
  trade	
  show	
  
events;	
  the	
  annual	
  AHR	
  Expo	
  (International	
  Air-­‐Conditioning,	
  Heating,	
  Refrigerating	
  
Exposition),	
  the	
  biennial	
  AHR	
  Expo-­‐Mexico,	
  and	
  the	
  biennial	
  Chem	
  Show.	
  
Attendance	
  across	
  the	
  three	
  events	
  totals	
  in	
  excess	
  of	
  70,000.	
  	
  
	
  

###	
  
	
  



• Engineering and Engineering Technology 

• Building Science and Facility Design 

• Green Building Design (LEED) 

• Energy Auditing 

• Project Management 

• Technical Sales (with a focus on HVAC/R products) 

• Architecture and Architectural Technology 

• Consulting and Consulting Engineering (Facility Design) 

• Controls, Automation, Commissioning, etc… 

• Licensed Trades (with a focus on HVAC/R equipment   

   and systems) 

• Building Operating and Facility Management

EVENT DETAILS:

Peter Turk • pturk@victaulic.com 
Marco Ottavino • marco.ottavino@honeywell.com

www.torontoashrae.com
Tel:  905-602-4714

ASHRAE Toronto Chapter
6TH Annual Career Fair
Ryerson University

STUDENTS & NEW GRADUATES:
Are you a Job Seeker in one of 
the following fields…

MARCH 9, 2016

ASHRAE Toronto Chapter 6th Annual Career Fair

Ryerson University - Kerr Hall West 271 (KHW 271) 

Enter from 379 Victoria Street- 1 level up

Wednesday, March 9, 2016 (9:00AM to 1:30PM)

ASHRAE Toronto Chapter & Ryerson University

WHAT

WHERE

WHEN

HOSTS

NEED MORE INFORMATION?

GET YOUR RESUMES UPDATED
& BE READY TO NETWORK!



 
 

 

 

 
 
 
 
 
 
 
 

 
 
 
 

 
 

 

ASHRAE Learning Institute 

2016 Spring Online Course Series 

 

 

HVAC Design: Level I – Essentials - Registration is $1,264 ($1,009 ASHRAE Member)  

Gain practical skills and knowledge in designing and maintaining HVAC systems that can be put to immediate 
use. The training provides real-world examples of HVAC systems, including calculations of heating and cooling 
loads, ventilation and diffuser selection using the newly renovated ASHRAE Headquarters building as a living lab. 

 

HVAC Design: Level II – Applications - Registration is $854 ($699 ASHRAE Member) 

HVAC Design: Level II — Applications provides instruction on HVAC system design for experienced HVAC 
designers and those who complete the HVAC Design: Level I – Essentials training. The training provides 
information that allows practicing engineers and designers an opportunity to expand their exposure to HVAC 
systems design procedures for a better understanding of system options to save energy. 

Visit www.ashrae.org/hvactraining to register. 
 

ASHRAE HVAC Design Training 
2 Courses, 5 Days of Intense Instruction 

Atlanta   ●   Cleveland   ●   Halifax   ●   Hong Kong   ●   Kuala Lumpur    

Miami   ●    Minneapolis   ●   San Francisco   ●   Vancouver    

2 WAYS TO REGISTER      Take 3 or more courses and save 15% off registration! 
Internet:  www.ashrae.org/onlinecourses     
Phone:  Call toll-free at 1-800-527-4723 (US and Canada) or 404-636-8400 (worldwide) 
Price:  $284 ($219 ASHRAE Member); Two-part courses: $484 ($359 ASHRAE Member) 

Note:  You may register up to 24 hours prior to an online course. Courses are in US Eastern Time. 

Combined Heat & Power: Creating Efficiency through 
Design & Operations 
Mon, March 28, 2016 – 1:00 pm to 4:00 pm EDT 
 
Commissioning Process & Standard 202 
Wed, March 30, 2016 – 1:00 pm to 4:00 pm, EDT 
 
IT Equipment Design Evolution & Data Center 
Operation Optimization 
Wed, April 6, 2016 – 1:00 pm to 4:00 pm, EDT 
 
Complying with Standard 90.1-2013: HVAC/Mechanical 
Wed, April 13, 2016 – 1:00 pm to 4:00 pm, EDT 
 
Laboratory Design: The Basics and Beyond 
Mon, April 18, 2016 – 1:00 pm to 4:00 pm, EDT 
 

Standard 188-2015 – Successfully Managing the Risk 
of Legionellosis 
Mon, April 25, 2016 – 1:00 pm to 4:00 pm, EDT 

Air-to-Air Energy Recovery Applications: Best Practices 
Wed, April 27, 2016 – 1:00 pm to 4:00 pm, EDT 
 
Fundamental Requirements of Standard 62.1-2013 
Mon, May 2, 2016 – 1:00 pm to 4:00 pm, EDT 
 

Variable Refrigerant Flow System Design & Applications 
Mon, May 16, 2016 – 1:00 pm to 4:00 pm, EST 
 
The following courses are comprised of two parts. Registrants 
must attend both parts in order to receive CEU/PDH credits. 

 

Exceeding Standard 90.1-2013 to Meet LEED® 
Requirements 
Part 1: Mon, April 11, 2016 – 1:00 pm to 4:00 pm, EDT 
Part 2: Wed, April 20, 2016 – 1:00 pm to 4:00 pm, EDT  
 

Operations & Maintenance of High-Performance Buildings 
Part 1: Tue, May 17, 2016 – 1:00 pm to 4:00 pm, EDT 
Part 2: Wed, May 18, 2016 – 1:00 pm to 4:00 pm, EDT 
 

 

 

http://www.ashrae.org/hvactraining
http://www.ashrae.org/onlinecourses

